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Brand Values

In order to apply logic to the 
visual brand identity, we use the 
overarching Sisense values as our 
foundation. At our core, we are: 

• Smart

• Friendly

• Authentic 

• Innovative 

Archetypes represent values, 
traits, and motivations that are 
intrinsic to human nature. They 
tap into universal human desires. 
They take the sales pitches and 
value propositions and transform 
them into a character that people 
understand. These archetypes are 
truly the DNA that differentiates us: 

• Sage 

• Creator

• Caregiver

Smart                   Friendly                   Authentic                   Innovative                 
Intelligent Approachable, 

Accessible
Trustworthy, 
Genuine, Inclusive

Creative, Bold, 
Experimental

Brand Values

Sage                      Creator                   Caregiver                
Thought Leader, 
Exudes Wisdom, 
Rich In Expertise, 
Advisor

Innovative, 
Experimental, Bold, 
Genuine

Brand Archetype

Caring, Warm, 
Reassuring
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Logo Guidelines

The logo is our most important 
identity element. It appears in all of 
our communications, and we need 
to ensure that it is presented in a 
clear and consistent way.

Because the logo is such a highly 
visible brand asset, it’s vital to apply 
it consistently wherever it appears. 
Therefore, the logo must always be 
placed from the master artwork file.

Digital & Print

The following logo sizes must be 
used for digital and print. Please 
ensure that you use the correct logo 
size for the visual product you are 
designing. If you require the logo in 
different sizes, be sure to scale the 
logo proportionally. Do not shrink 
or stretch the logo vertically or 
horizontally.

Please ensure that no other text 
or graphic elements are within the 
required clear space areas when 
using the logo.

Clear Space RequirementsProfile Image on Social Media

Digital Minimum Size Digital Minimum Size 

123px 

90px 

1.9cm (.75”)

1.5cm (.6”)

Print Minimum Size Print Minimum Size

Minimum Size Requirements (horizontal and stacked logos)
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Logo Options

Primary Logo

The horizontal logo is our primary 
logo, and must be used in  
all communications*.

Please note: Creation of new,  
external-facing logo designs is forbidden without 
approval from the Corporate Marketing team.

Primary Logo
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When placing the Sisense logo in 
any communication, it’s important 
to always keep backgrounds simple, 
clutter free, and as neutral as 
possible. Ensure a high degree of 
contrast between the logo and the 
background.

Additionally, the area surrounding 
the Sisense logo needs to be clear, 
without any visual distractions.

Background Do’s

Background Don’ts

Logo Design & 
Usage Guidelines
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Alternate Logo

The vertically stacked logo is our 
alternate logo. It should only be 
used when there is insufficient 
space for the primary logo or when 
the design calls for a simpler logo.

Alternate (stacked) LogoLogo Options



10

SISENSE STYLE GUIDE | BETA VERSION JANUARY 2021

Logo Design & 
Usage Guidelines

To maintain brand integrity, do  
not alter the Sisense logo in any way.

There are multiple variations of the 
Sisense logo available that will work 
for most scenarios.

If you still have questions or 
encounter a scenario not covered in 
these guidelines, please contact the 
Sisense Design Team.

Crimes Against the Sisense Logo

DO NOT modify any part of the logo.

DO NOT change the logomark.

DO NOT use unapproved color 
variations of the logo.

DO NOT remove any element  
of the logo.

DO NOT change the logo color.

DO NOT re-typeset the logo.

DO NOT outline the logo.

DO NOT use the logo in a sentence 
or within text.

At , We ...

DO NOT place a white logo on a white 
background (or vice versa).

DO NOT distort, skew or rotate  
the logo.

DO NOT disproportionately resize  
the logo.

DO NOT add visual effects (like drop 
shadows, gradients and bevels).

sisense

mailto:Creative%40sisense.com?subject=Sisense%20Brand%20Question
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Color Palette

Our brand palette is made up of 
primary and secondary colors.

Each color within the Sisense 
palette has been carefully chosen, 
and should follow the codes 
shown here*. There is a healthy 
mix of vibrant, energetic colors & 
calm, neutral tones that represent 
balance and stability. The use of 
primary and secondary accent 
colors establish a visual hierarchy 
across all communication pieces. 
They also enable us to maintain 
brand consistency and design 
integrity.

*Professional printers should use Rich Black: 
C: 60 
M: 40 
Y: 40 
K: 100

Primary Palette

Sisense Sunglow
#FFCB05

255, 203, 5
0, 20, 100, 0

116C

Color
Hex
RGB
CMYK
Pantone

Builder Black
#212322 
33, 35, 34

75, 64, 60, 78
Neutral Black C

Clean White
#FFFFFF

255, 255, 255
0, 0, 0, 0

Grayscale

Color
Hex
RGB
CMYK

Clean White
#FFFFFF

255, 255, 255
0, 0, 0, 0

Very Light Gray
#F3F3F4 

243, 243, 244
3, 2, 2, 0

Light Gray
#E0DFDF

224, 223, 223
11, 9, 9, 0

Medium Gray
#B2B2B1

178, 178, 177
31, 25, 26, 0

Dark Gray
#4D5153
77, 81, 83

67, 57, 55, 33

Builder Black
#212322 
33, 35, 34

75, 64, 60, 78
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Secondary colors are meant to help 
compliment our primary colors. 
They should be used carefully and 
tastefully without overwhelming the 
composition.  

Individual colors are tied to our core 
Sisense brand values: 

Friendly 
creative, enthusiastic & warm

Smart 
exudes calmness & intelligence

Innovative 
growth, safety, warmth & balance

Authentic 
confident, trustworthy,  
smart & stable

Bold 
energetic & passionate

Secondary Palette

Builder Blue
#084968
8, 73, 104

96, 63, 36, 26
3025 C

Sage Green
#66CCA98

108, 202, 152
58, 0, 52, 0

338 C

Sisense Sizzle
#E8425E

232, 66, 94
0, 85, 48, 0

710 C

Sandstone
#EDEBE3

237, 235, 227
9, 7, 12, 0

663 C

Color
Hex
RGB
CMYK
Pantone

Color Palette

Periscope Purple
#493d83

73, 61, 131
86, 85, 14, 2

7671 C
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There should always be a degree of 
balance and symmetry within our color 
palette. We’ve constructed several 
approved 4-color combinations that can 
be used within any single composition. 
The primary colors within these 
combinations should be much more 
prominent than the secondary colors.

5 Color CombinationsColor Combinations Color Percentage
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Our main color palette can be 
expanded to create a range of 
tints. These tints allow us to have 
flexibility, variety and diversity in 
compositions. 

Tints add a hierarchy of depth 
and range without limiting us to 
single color usage. Light and dark 
tints of each color can be used 
for highlights and shadows within 
illustrations and our shape system. 
They also provide tonal contrast to 
allow them to be used to segment 
information in data visualizations 
and provide adequate visual 
separation between data points. 

Primary Palette

CMYK 5, 27, 100, 0
RGB 242, 186, 0
#f2ba00

Dark Sunglow

CMYK 0,21,93, 0
RGB 254, 202, 8
#ffcb05

Sisense Sunglow

CMYK 1, 4, 44, 0
RGB 255, 237, 163
#ffeda3

Light Sunglow

CMYK 75, 64, 60, 78
RGB 33, 35, 34
#212322

Builder Black
 

CMYK 67, 57, 55, 33
RGB 77, 81, 83
#4d5153

Dark Gray

CMYK 31, 25, 26, 0
RGB 178, 178, 177
#b2b2b1

Medium Gray

CMYK 11, 9, 9, 0
RGB 224, 223, 223
#e0dfdf

Light Gray

CMYK 3, 2, 2, 0
RGB 243, 243, 244
#f3f3f4 

Very Light Gray

CMYK 0, 0, 0, 0
RGB 255, 255, 255
#ffffff

Clean White

Color Tints
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Secondary Palette

CMYK 91, 90, 37, 31
RGB 48, 43, 87
#302b57

Dark Purple

CMYK 86, 85, 14, 2
RGB 73, 61, 131
#493d83

Periscope Purple

CMYK 64, 62, 0, 0
RGB 107, 107, 194
#6b6bc2

Light Purple

CMYK 78, 13, 65, 1
RGB 43, 161, 125
#2ba17d

Dark Green

CMYK 96, 69, 49, 44
RGB 8, 56, 74
#08384a

Dark Blue

CMYK 58, 0, 52, 0
RGB 108, 202, 152
#66cca98

Sage Green

CMYK 96, 63, 36, 26
RGB 8, 73, 104
#084968

Builder Blue

CMYK 46, 0, 46, 0
RGB 127, 226, 169
#7fe2a9

Light Green

CMYK 90, 51, 34, 10
RGB 15, 105, 133
#0f6985

Light Blue

CMYK 13, 11, 15, 0 
RGB 219, 217, 209
#dbd9d1

Dark Sandstone

CMYK 13, 98, 65, 2
RGB 207, 41, 77
#cf294d

Dark Sizzle

CMYK 9, 7, 12, 0
RGB 237, 235, 227
#edebe3

Sandstone

CMYK 0, 85, 48, 0
RGB 232, 66, 94
#e8425e

Sisense Sizzle

CMYK 3, 2, 6, 0
RGB 245, 245, 237
#f5f5ed

Light Sandstone

CMYK 0, 66, 33, 0
RGB 250, 122, 133
#fa7a85

Light Sizzle

Color Tints
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Gradients

Solid color backgrounds sometimes 
have a flat appearance, and our 
gradients can help add a layer of 
visual interest to a composition. 

We have two sets of approved color 
combinations within our gradient 
system. A one-color set and a two-
color set. 

The darker colors in any Sisense 
color gradient combination always 
has the darker color positioned in 
the lower left corner of the canvas, 
and the lighter color positioned in 
the upper right corner. The gradient 
transition should always be set to a 
45° angle.

One-Color Gradients

Two-Color Gradients
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Typography 

Open Sans is our 
primary typeface 
used in headlines, 
subheads, body 
copy, and most 
everything else.

Arial is our system 
fall-back when the 
preferred typefaces 
are unavailable.

Typography is a crucial element 
of our visual identity. Using our 
chosen typefaces with the correct 
colors and weights ensures that our 
typography is consistent and legible 
across all of our communication 
channels. 

Our primary font is ‘Open Sans’. 
It should be used for headlines, 
subheads, body copy and most 
everything else. 

Our Fonts
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This is a Headline 
Example.
Collaborating across time zones, and without 
fact-to-face contact, requires a well-thought-
out strategy. Here are six top tips to enable 
your product team to collaborate when they 
are geographically distributed.

Open Sans Bold  |  Title Case  |  30 pt  |  Color: #212322 Builder Black

X

1.5X

0.5X

X
X

Open Sans Regular  |  Paragraph Case  |  15 pt  |  Color: #393939 Dark Grey

X
0.5X

≈ 2

Headline

Typography 

Characters

Open Sans
A a  B b  C c  D d  E e  F f  G g  H h  I i  J j  K k  L l  M m  N n 
O o  P p  Q q  R r  S s  T t  U u  V v  W w  X x  Y y  Z z
1  2  3  4  5  6  7  8  9  0  !  @  #  $  %  ^  &  *  {  }  _

Our primary Sans Serif font is  
‘Open Sans’. It should be used for 
all Headlines, subheads and body.

The example to the right shows how  
text should be sized. This sizing 
is based on the grid system after 
establishing the X height value. 
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05 Shapes & 
Textures
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Shape System

Our shapes establish a solid visual 
foundation within our design 
system, and represent several 
different forms of data displays. 
We’ve simplified complex data 
charts and graphs to their most 
basic forms to create these shapes.

The shapes can be tastefully 
meshed into photography & video 
to amplify the brand across all 
communications, and create a 
more customized image. The visual 
“story” we want to tell with these 
shapes is that data is all around us. 
We interact with it all of the time, 
directly and indirectly. It’s always 
moving, even when we’re sitting still.

For consistency within our shape 
system, all shapes have 3 common 
characteristics (in proportion of 200 
x 200px):

Stroke Thickness: 1px  
Corner Radius: 2px 
Grid: 12 x 12 

Stroke  
Thickness:  
1px 

Corner  
Radius:  
2px

Grid:  
12 x 12
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Textures

Whether the messaging is targeted 
at data scientists, analysts, builders, 
engineers or coders, we’ve 
developed these unique textures 
and patterns that can be applied as 
an overlay to background colors or 
photography. 

When used sparingly, the addition 
of textures and patterns will give 
a customized look to photos and 
illustrations.

Pattern Texture

Stripes Diagonal Stripes Dots

Stipple  Textures

Thick / Dark Stipple Spacious / Light Stipple
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A series of dots and squares are an 
abstract representation of code on 
a screen. These Code Textures can 
be added as an overlay or meshed 
into photography when the subject 
matter or messaging is focused 
squarely on builders.

Gradients can be used when a 
touch of depth and visual contrast is 
needed for backgrounds.

Code Textures

Code textures Option 1 Code textures Option 2

Two colors gradient

Code textures Option 3

Gradients

One color gradient

Textures
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Combining Shapes, 
Textures and 
Photography

Shapes may be combined with 
textures and photography. The 
subject and the shape should have 
a natural visual flow. 

Color application of shapes and 
textures should be used sparingly, 
tastefully and purposefully. Keep 
in mind the amount of primary vs. 
secondary colors. Sisense sunglow 
yellow should be the dominant 
color.

When selecting the appropriate 
imagery, keep the following values 
in mind, as they tie directly to our 
brand persona. We are:

• Smart  
• Friendly 
• Authentic 
• Innovative 
• Diverse 
• Thought Leaders

Integrating Shapes, Textures & Imagery
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06 Layout
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Grid System 12 Column Grid - Horizontal

No margin or gutter  |  W / 12 = X     X = Column    

Content “live area” margins and gutters 
Gutter = 1/6X

Content “live area” margins with no gutter 
Margin = 0.6X x 0.6X

W

H

We want to make creating layouts 
with our brand simple. We do that 
by the numbers. The key number is 
12. By dividing the total width of the 
canvas into 12 equal columns, we 
establish a grid.

This grid defines the standard unit 
of measurement (“X”), and is used 
as the basic unit for all the other 
elements in the layout, no matter 
the size or orientation. X = the width 
of one column. 

Content “live area” margins are 
1/6X. The logo and messaging 
should never extend beyond this 
perameter. 
 
Always follow this grid system for 
horizontal layouts, and make sure 
margin and gutter measurements 
are consistent.

X

0.6X

0.6X

gutter

Live area for logo & text Live area for logo & text
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Grid System 12 Column Grid - Vertical

No margin or gutter 
W / 12 = X     X = Column    

Margin and gutter 
Gutter = 1/6X

Margin with no gutter 
Margin = X

The vertical grid follows the same 
principles of the horizontal grid. The 
total width of the canvas is divided 
into 12 equal columns. 

Note that the content “live area” 
margins for vertical layouts = X. The 
logo and messaging should never 
extend beyond this perameter. 
 
Always follow this grid system for 
vertical layouts, and make sure 
margin and gutter measurements 
are consistent.

X

X X

Live area  
for logo & text

Live area  
for logo & text

gutter



29

SISENSE STYLE GUIDE | BETA VERSION JANUARY 2021

Logo Size/Placement

After establishing the layout grid, it’s 
important to place the logo correctly.

Logo Size: 
 
The Sisense logo should be 
proportionally scaled to be exactly 
3.5 columns wide for vertical layouts, 
and 2.5 columns wide for horizontal 
layouts.

Logo Positioning: 
 
By default, the Sisense logo should be 
positioned in the upper left corner of 
the composition*. The dot of the “i” in 
the Sisense logo should align flush to 
the 1/6x guide at the top.  
(See the close-up example to the right).

 *There are exceptions when the logo may be positioned 
in the middle or right (anchored to the top or bottom). 
If in doubt, please contact the Creative Team with any 
questions.

Vertical Layouts Horizontal Layouts

Logo width = 3.5 columns

Logo width = 2.5 columns

(Logo position example)

0.6X1X logo 2.5Xlogo 3.5X

0.6X1X

mailto:Creative%40sisense.com?subject=Brand%20Guidelines%20question
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Putting It All Together

This layout example shows how 
elements are sized and spaced based 
on the Sisense grid*.

Below is some general guidance 
for layout elements:

1.  Headline & subhead are commonly 
left aligned and anchored to the left 
live area margin. 

2.  Images can fill the the entire canvas 
area, and may bleed on all 4 sides. 
Remember to allow adequate 
negative space around the text 
area. Equally as important, ensure 
that there is enough contrast 
between the background and text 
for clear legibility.

3.  In most cases, our logo is anchored 
to the left margin. Depending on 
the asset type, it may be postioned 
at the top or bottom.

4.  Text should be properly sized  
see pg.27 for more details on typography.

 *Logo positioning or slight layout modifications may be 
necessary to fit unique formats or asset types.

Layout Example (horizontal)

0.6X
High-Level Layout checklist: 

  12 column grid rules applied

  Text & logo inside of live area

  Logo is properly positioned and 

proportionately scaled to 2.5X wide, so 

it aligns to the horizontal grid principles

  Clear contrast between background 

and messaging

  Clear contrast between the logo and  

background
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Layout Principles

This is an example of an ad that 
appropriately follows all of our 
high-level guidelines. Consistency is 
key. The following elements should 
always be considered when creating 
layouts:

- 12-column grid setup

- Logo (size and position)

-  Color palette (relative percentage 
of color used in compositions, and 
color combinations

-  Typography size and positioning

-  Photography is natural, candid and 
not intentionally posed or staged

-  Proper use of our data shape 
system and/or textures

Layout Do’s

(grid view)

12-column grid setup

Logo properly sized and 
placed onto grid

Typography size/placement  
is correct

Messaging, logo and critical 
graphic elements are within 
the live area

Sisense Sunglow yellow is 
the dominant color, with 
Sage Green as the accent.
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Layout Principles Layout Don’ts

This is an example of an ad that 
does not appropriately follows all of 
our high-level guidelines. 

Logo is altered in size, and 
placed outside of the live  
content area

Incorrect color application:  
secondary colors should not 
over-power primary colors

Messaging is not sized 
appropriately, and does not 
allow clear space within  
the layout 
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07 Brand Voice  
and Tone
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Tone of voice

Establishing brand voice guidelines 
ensures consistency throughout 
Sisense’s communications and 
reinforces who we are as a brand.

Sisense is/does

Experts, Knowledgeable

Puts customer first

Factual

Approachable

Straightforward

Confident

Sisense is not/does not

Arrogant, Condescending

Braggards, egotistical

Exaggerate

Amateurs

Ambiguous

Disparaging

Sisense’s core personality

Knowledgeable  -Speaks without hesitation and with authority, but not arrogant or condescending. 

Straightforward - No obscurities, tired buzzwords or abstractions. Clear and honest, easy to understand language. 

Professional - Smart and polished and never dumbed-down, but also not patronizing.

Approachable - Friendly and always respectful when speaking with, or about, someone or something

Passionate – Enthusiastic about what we do and what our platform does for our customers

Clever – Creative ways to make a serious point, laugh and have fun in a tasteful manner
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Please feel free to contact the Design Team with any questions regarding 

Sisense brand guidelines. We are always here to help!

Thank You.

mailto:Creative%40sisense.com?subject=Sisense%20Brand%20Guidelines%20Question

